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Hello. 
 

Welcome to KevinMD.com, social media’s leading physician voice.  

 

My name is Kevin Pho, and I provide provocative  

physician commentary on breaking medical news.  

My internal medicine primary care practice is located  

in Nashua, New Hampshire. 

 

With health care at the forefront of the American  

mindset, patients often have little idea what goes on  

behind the scenes of medicine today. 

 

I aim to pull that curtain back. 

 

The Wall Street Journal calls KevinMD.com a ―punchy, prolific blog that 

chronicles America’s often dysfunctional health care system through 

the prism of a primary care provider,‖ and other bloggers have noted 

that ―a lively comment stream on one of Kevin’s posts provides more 

insight on the day-to-day realities of health care than any piece of 

journalism can ever hope to impart.‖ 

 

Forbes.com hailed KevinMD.com as a ―must-read blog,‖ and CNN.com 

named @KevinMD as one of its five recommended health care Twitter 

feeds. 

 

My audience of physicians and other health care professionals, along 

with engaged health care consumers, give KevinMD.com unsurpassed 

reach and influence targeted to the medical community. 

 

I appreciate your readership and support. 

 

Sincerely, 

 

Kevin Pho, M.D. 

 
KevinMD@gmail.com 

Twitter.com/KevinMD 

Facebook.com/KevinMDblog 

 

 

 

mailto:KevinMD@gmail.com
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KevinMD.com readers are the policy makers and holders of today – and 

tomorrow. Dr. Kevin Pho’s intelligent, humorous writing style and unique 

perspective combined with cutting-edge, under-exposed news posts draw a 

loyal audience that skews slightly younger than many medical blogs, 

helping to ensure that site advertising will have a lasting impact. 

 

 

 

 

 

 

 

 

 

 
 

As a regular columnist for USA Today among many other leading 

publications, Dr. Pho is a respected voice in medicine, and his opinion truly 

makes an impression. He doesn’t shy away from the controversial topics 

that draw readers to his site again and again. In fact, KevinMD.com has 

become a venue for nurses, doctors, lawyers, insurers, and even patients to 

express themselves. The result? Added appeal, sizzling debate, and an 

audience that wants more. 

 

Dr. Pho is dedicated to uncovering original stories – he is ―equally likely to 

cover a scientific discovery, a Medicare rule change, or a stand-up comedian 

who happens to be a doctor‖ (Forbes) – and readers are guaranteed fresh 

content delivered multiple times every day, translating to repeat reader 

visits. 

 

For these reasons, it comes as no surprise that the blog has seen such 

dramatic growth in the past year – not only does healthcare continue to be 

a hot-button topic in the media (with no sign of slowing) – Dr. Pho has 

―made a concerted effort to raise readership‖ including having the site 

professionally SEO optimized.  

 

When you advertise with KevinMD.com, you are reaching an educated, 

affluent, and captivated audience with a vested interest in the policies and 

practice of healthcare as they relate to both the current landscape  

and future outlook. 

 

 

Since its inception in 2004, KevinMD.com has been 

written about in such prestigious publications as the 

New York Times, Wall Street Journal, Forbes, and 

British Medical Journal. Hailed as ―the king of blogs‖ 

(ACP Internist), KevinMD.com won the coveted 2008 

Best Medical Blog Award, surpassing even the Wall 

Street Journal’s Health Blog with 44% of the popular 
vote. 

Harness the Potential, 
Target the Future. 

 

http://www.kevinmd.com/
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7%

27%

42%

24%
17 & Under
18-34
35-49
50+

 
 

50% Female

50% Male

 

72% No Kids

28% Kids

 

 

 

 

 

 

17%

29%
22%

32% $0-30K

$30-60K

$60-100K

$100K+
 

 

 
Reach a Sophisticated, 

Affluent, Captive Audience. 
 

 

31%

48%

21% No College

College
Graduate Study

 

 

 

70%

30%
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The KevinMD.com Audience 
 

 
 Mixed Gender 
 Middle-Aged 
 Affluent 
 Educated 

 Childless 
 

 Interested in 
Healthcare 

 Passionate 

 Info Seekers 

 Action Takers 

    Physicians & Other       
Health Care Providers 

 

Engaged Health  
Care Consumers 



                                                                           2009 Kevin MD Media Kit     |     www.kevinmd.com 

 

 B
lo

g
 T

ra
ffic

 

Command the 
attention 
of Your  

Target Market 

 KevinMD.com 

Double the Traffic  
in One Year ñ 
And Growing. 

 

 
 

 

The number of unique visitors to 

KevinMD.com is continuing to 

grow as the site increasingly 

draws attention and acclaim. 

 

126K Unique 
Visitors Monthly 

 

    

Over 
160K 
Total 

Visitors 
Monthly 

 25K Subscribed 
Readers 

 

More and more readers 

are subscribing to 

receive continual 

updates to the blog. 

  

17K Followers, 
Increasing 
Daily 

 

260K 
Pageviews 

Monthly 
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CBS Evening News 

October 2007, Defensive medicine: Cautious or costly? 

 

USA Today 

February 2008, Shortage of primary care threatens health care system 

April 2008, Wasted medical dollars 
August 2008, Doctors' pay cuts save little in health costs 

October 2008, Why doctors still balk at electronic medical records 

December 2008, Ease ER overload 

January 2009, Medicare's mistake 

February 2009, Pads, pens, prescriptions 

March 2009, Unbiased research for doctors is good medicine 
April 2009, Not all screening tests lead to early, better treatment 

July 2009, Wikipedia isn’t really the patient’s friend 

October 2009, Any malpractice reforms should put patients first 
 

The New York Times' Room For Debate Blog 

February 2009, More coverage requires more doctors 
July 2009, Doctors are forced into running a business 

October 2009, Infections from doctors and nurses 

 

CNN.com 

August 2009, Why the doctor won’t see you now 

 

The Wall Street Journal Online 
January 2008, Health blog Q&A: Our doc in New Hampshire 

 

Forbes.com 

December 2008, Primary care’s primary advocate  

 

New Hampshire Union Leader 

August 2007, Cut Medicare payments for doctors, you'll have fewer doctors 

  In
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h
e
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e
d
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“an enjoyable… 

  collection of  

  reflections”  
 —British Medical Journal 

“A punchy, prolific blog…”  
                      —The Wall Street Journal 

“An influential voice…” —Forbes 

 

“King of                                           

   Blogs”  
  —ACP Internist 

ñThe winner of the Best Medical Blog of 2008 

is the legendary KevinMD. Dr Kevin Pho 

has built an exemplary blog that features 

timely news and opinion of the latest in 

medicine, bringing in one of the most 

devoted audiences and keeping thousands 

of curious minds satisfied with smart and 

funny writing. While working on his own 

blog, Kevin has consistently promoted the 

rest of the medical blogosphere as a useful 
and reliable source for medical knowledge 

and opinion.ò  —MEDGADGET 

 

 

Regular Contributions 
USA Today  

Board of Contributors  

ReachMD  

Regular Radio Segment 
 
Additional Media 
Appearances 
British Medical Journal  

SmartMoney Magazine  

The Detroit Free Press  

NPR 

LA Times  

CNN.com  

Newsweek  

American Medical News 

http://blogs.usatoday.com/oped/2008/03/shortage-of-pri.html
http://blogs.usatoday.com/oped/2008/04/wasted-medical.html
http://blogs.usatoday.com/oped/2008/08/doctors-pay-cut.html#more
http://blogs.usatoday.com/oped/2008/10/why-doctors-sti.html
http://blogs.usatoday.com/oped/2008/12/ease-er-overloa.html
http://blogs.usatoday.com/oped/2009/01/medicares-mista.html
http://blogs.usatoday.com/oped/2009/02/pads-pens-presc.html
http://blogs.usatoday.com/oped/2009/03/unbiased-resear.html?csp=34
http://roomfordebate.blogs.nytimes.com/2009/02/25/ideas-for-fixing-health-care/#pho
http://blogs.wsj.com/health/2008/01/08/health-blog-qa-our-doc-in-new-hampshire/
http://www.unionleader.com/article.aspx?headline=Kevin+Pho%3a+Cut+Medicare+payments+for+doctors%2c+you%27ll+have+fewer+doctors&articleId=a63edbd0-0431-489d-9bba-16d8872bd609
http://www.kevinmd.com/blog/
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   Banner Ads 

 

SSkkyyssccrraappeerr  

AAdd  
 

 

▪ Image Size: 

160x600 Pixels 

 

▪ File Size: 

35kb jpeg/gif or 

70 kb flash 

 

▪ Premium 

Placement 

$8K / month 

 

▪ Standard 

Placement 

$4K / month 

  

 

SSttaannddaarrdd  

AAdd  
 

▪ Image Size: 

160x200 Pixels 

 

 

 

▪ File Size: 

16kb jpeg/gif or 

32 kb flash 
 

▪ Premium 

Placement 

$2K / month 
 

▪ Standard 

Placement 

$1K / month 

 

 

 

 

 

RReeccttaannggllee  
 

 

▪ Image Size: 

300x250 Pixels 

 

 

 

 

▪ File Size: 

35kb jpeg/gif or 

70 kb flash 
 

 

 

 

 

▪ Premium 

Placement 

$10K / month 
 

▪ Standard 

Placement 

$5K / month 

 

 

Skyscraper Ads 

Offer the Most 

Impressions  and  

the Best Value ! 
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Interested in a specific ad size not listed on the previous page? Want to 
advertise in a particular area of KevinMD.com? Looking for a price break? 

 

KevinMD.com can tailor ad campaigns to fit your company’s individual 
needs, and offer discounts based on bulk media buys or longer-term  

ad commitments. 
 

o Custom ad sizes, placements, and campaigns,  
as well as pricing by CPM, are available.   

 

o Discounts apply to volume purchases and  

longer-term advertising commitments.   

 

 

 

 
 

 Would you like your ad to be sent directly to your target market’s inbox? 
KevinMD.com emails out a free, weekly opt-in newsletter with the latest in 

medical commentary from the web log to more than  
6,000+ subscribers (and counting). 

 
With only 3 advertising positions, high visibility is guaranteed. 

 
Specs:  

Text with a single hyperlink 
Limited to 140 characters or fewer 

 
Price: $500 / month 

 

Additional Advertising 

Opportunities 

 

Custom Banner Ad Options 
 

 

Newsletter Advertising 

For all advertising inquiries and media buys, 

contact: KevinMD@gmail.com 


